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ABSTRACT

The objectives of this study were: 1) to study the marketing mix factors affecting
perceptions of consumers towards housing estate business in Mueang Krabi District, Krabi
Province; 2) to study the perceptions of consumers towards housing estate business in Mueang
Krabi District, Krabi Province; and 3) to compare the differences between the marketing mix
factors affecting housing estate business and the perceptions of consumers towards housing
estate business in Mueang Krabi District, Krabi Province. The sample were 400 local people living
in Mueang Krabi District, Krabi Province. Data were collected by a questionnaire with the reliability
of 0.844. The data were analyzed by frequency, percentage, mean, standard deviation, one-way
analysis of variance, and F-test. The research findings were as follows. 1) The overall marketing
mix factors affecting perceptions of consumers towards housing estate business in Mueang Krabi
District, Krabi Province, were in a high level, ranked in descending order: place, promotion, price,
and product. 2) The perceptions of consumers towards housing estate busifess in Mueang Krabi
District, Krabi Province, were in a high level ranked descending ord€iatypes of housing estate,
brand trust in housing estate, and levels of housing estate. 3) The 'different marketing mix factors
regarding product, price, place, and promotion could differently affeet the perceptions of housing
estate business in Mueang Krabi District, Krabi Province, at™aStatistical significance level of 0.05.
The research findings showed that housing estate busifi€ss’ operators could apply the marketing
mix factors by emphasizing the place which mustNo€ located by tourist attractions and the
allocation of living space in the Zepstruction @f single-detached houses in order to offer the
products which meet the need§ ef*Consumers’ and create a competitive advantage in housing

estate business in Mueang KrablDistrict, Krabi Province.

Keywords : marketinglmnix, percegption, house estate business
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