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Consumers: A Case Study of Phrasaeng District, Surat Thani Province
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ABSTRACT

The objectives of this study were to study: 1) the marketing mix factors to purchase auto parts

of consumers: a case study of Phrasaeng District, Surat Thani Province; 2) the decision to purchase auto
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parts of consumers; 3) the marketing mix factors affecting decision to purchase auto parts of consumers;
and 4) the suggestions about the marketing mix factors affecting decision to purchase auto parts of
consumers: a case study of Phrasaeng District, Surat Thani Province. The sample of the study included
384 customers. Data were collected by a questionnaire withthe reliability of 0.914 and were analyzed
by frequency, percentage, mean, standard deviation, and multiple regression analysis.

The research findings showed that the overall opinions towards the marketing mix factors were
in the highest level. When considering each aspect, the findings showed that pric, channel of distribution
personnel, promotion, product, physics evidence, and process were in the highest level. The opinions
towards decision to purchase auto parts of the consumers were in the highest level. When considering
each aspect, the findings showed that purchase decision, alternative assessment, research, issue
awareness, and after-sales behaviors were in the highest level. The analysis of the relationship and
influence of factors affecting decision to purchase auto parts of the consumers showed that there were
five marketing mix factors, namely price (0.188), promotion (0.253), channel of distribution (0.990),
personnel (0.845), and physical evidence (0.725) which had a positive correlation with the decision to
purchase auto parts at a statistical significance level of 0.01. The linear equéti@rf of the marketing mix
factors was Y = .296 + 0.188 (X2) + 0.253 (X3) + 0.990 (X4) + 0.845 (X5)+ Q725 (X6), which could be
used to predictthe factors affecting decision to purchasgralit® parts of.the‘consumers by 77.30 percent.

The suggestions of the study were auto part shaps shouldhgrovide a variety of products so that
the consumers can compare both quality and priag, nportantly, there should be an after-sales service
such as product warranty. Employees should e educated about skill and knowledge such as giving
advices and sales techniques to impress gohsdmers’fharelshould be product advertisement to assist
in decision making through various mediaxsuch ag television, Google, web board, Pantip, or Facebook
which allow consumers to be infopfed*about thévnews of the auto part shops
Keywords: marketing mix, buying decisiongpfecess, consumers
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